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TOGETHER, BUILDING PEQPLE"

Gl obal Record Sales After 12 Years of Growth

Salt Lake City, Utah (April 7, 2010) 4Life Research
has announced that worldw de sales are up 45% for the
nont h of March 2010, from the conpany’s record-
breaki ng growth of 2009.

4Life President Steve Tew. “In the face of a gl obal

recession, 4Life distributors around the world have
refused to allow sobering financial trends to linit their success. Fromthe Far
East to Europe and South Anerica, 4Life markets continue to post record-breaking

sal es.”

Davi d and Bi anca Lisonbee |aunched 4Life in 1998 with Transfer Factor Cl assic®
Over the last 12 years, 4Life Research has established itself as a world | eader in
the areas of science, success, and service. 4Life is a proud nenber of the Direct
Selling Association (DSA) in the United States along with nore than a half dozen

DSA affiliates around the world.

4Life Year-Over-Year G owh

United States: 40%

Mexi co: 20% * Col onbi a: 22% * Sout h Korea: 31% Phili ppines: 40% Si ngapore: 48% *
India: 51%* Hong Kong: 61%
Spain: 61% * Eurasia: 62%* Europe 86% * Ml aysia: 90%

Davi d Li sonbee, 4Life Founder and CEGC. “One of our m ssions has al ways been,

Taking Transfer Factor to the World. After twelve years, | can say with confidence
that thanks to our 4Life distributors, we have. Mving forward, we'll continue to
support business builders with the best products and conpensation in the industry

and together serve those who require our assistance.”

4Life has offices on five continents to service a global network of independent

di stributors through science, success, and service.
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